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Crafted by artists. Inspired by British architectur e.

A curated collection of homes and amenities, combin ed with an elite service offering,
to redefine the art of how we live. A new art form for the city, Gryphon House is a new era
of manor living in Vancouver’s prestigious West Sid e.

2 & 3 BEDROOM PARKVIEW HOMES FROM $1,599,900
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T. JONES GROUP

Cameron and Amanda Jones’ Elements
Estate marks another benchmark of the
prestigious T. Jones Group, which has been
building exquisitely stunning properties on
Vancouver’s west side for over 40 years.
The company has created more than 200
exclusive luxury properties in the West Side,
in addition to award-winning twin-tower

complexes in Seattle and beyond.
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Bath and Kitchen Solutions
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Design Made Simple for the Modern Home

INSPIRATION FURNITURE

House of Inspiration

/4
SCAN DESIGNS

Quality Home Furnishings
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RIVERWAY CLUBHOUEBE

The Start of Something Beaultiful
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A Proud History
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Exploring the Four Corners of the World
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Hitting the Right Notes
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Luxury is what | Live For
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But Elements Estate takes luxury to another level a ltogether. A project rlUs&MFNFOUT &TUBUF 3& =9A-9+° £40

that incorporated work with Sublime Interior Design , this spectacular us\ ,* M EE74VCMJINF *OUFSJPS
environment offers every conceivable security and h igh-tech feature 5)i73+°M1, U T >i+°10 IG970C
and accoutrement imaginable in a home setting. Thes e include mul- 2aqUyY 0A+°I5u” Py
tiple water features both inside and out, state-of- the-art sensory and ~E6),> A+°Fyf ¢Y1 2qD“BF
security systems throughout, a full gym and workout facility, complete 70> "LZO tEMCRK, P22 |
Dolby Atmos surround sound in-home theatre and a sp acious sub-level A+e'Cxk?Yé | +°%PMCZ "UNPT)UE/+
oversized bar area replete with a walk-in temperatu re-controlled wine P5zaU<KZ Fy5"' " #x O:0F~D+° 7«
room, the likes of which surpass numerous existing licensed establish- SB+ SF~ S I0uUe 6/Z/Z?Y éU-EEEEB*Ez
ments around the Lower Mainland. 2zKa YE)*5' ™ [+°'e> A EE7Q

e, /7 %" Db+ Tkt {+ €\

This magnificent seven-bedroom, nine-bathroom home—with accom- o N
20 YazUeyeéeE? S+°P FA-=|

panying detached guest house—occupies just shy of 16,000 square feet ’
41BVHIOFTT ZKpDy

of land in the iconic South Granville neighbourhood of Shaughnessy.

While the prestige and elegance is immediately apparent both inside and out, this magnificent home is just that—a home—
albeit a high-end luxury property with a price tag in the 24 million dollar range. It's a unique structure that Vancouver won't
see the likes of again, given revised building codes and restrictions, for example, the new restriction on natural gas.

“We wanted to do something special,” says Cameron J ones, president of T. Jones Group, referring to the unmistakable air
of distinction radiated by the stately residence.

And yet, this Utopian setting provides an ever-so-s ubtle level of opulence; it maintains a luxurious y et true home setting
devoid of pretence.

“We put in all the bells and whistles to create som ething unique that's user-friendly, but with a good flow consistent
throughout,” he says.

Amanda Jones, T. Jones Group director, adds, “Camer on’s mind is always picking up inspiration from eve rywhere we go,
especially when we travel. | think this home is an accumulation of life and experiences—things that we 've seen over the
years and all the luxury and architecture that has inspired us.”

It's inspiring to be sure: replete with marble floors throughout, a grand entranceway staircase, a beautifully and fully-ap-
pointed kitchen space with attached wok kitchen, and a spectacular and inviting great room, which connects to the multiple
outdoor-living spaces and the kitchen with an omnipresent sense of flow. It all culminates in a truly spectacular structure.

Cameron is no stranger to magnificent homes, having learned design from the best mentors possible.

20 IN D U LG Es soutevaro



It maintains a luxurious
yet true home setting

A devoid of pretense.
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So | not only learned design
but physically worked with
all the trades, learning
them individually over
many years.
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“[The company] was created by my parents originally as a family busi-
ness in 1979,” he says. “Believe it or not, my fath er, Trevor, used to be
a school teacher, teaching drafting, woodworking an d math. He built
his first home from scratch with his father when he got married to my

mother, Dixie.”

He adds: “My father purchased his first lot at the young age of 16,
when all of his friends were buying cars. He was al ways very business
savvy and he continues to be a well-respected real estate expert. He
got really inspired about building these masterpiec es from the ground
up, and then basically saw the benefits and advanta ges of building and
reselling. So he developed the business and started doing custom and

speculative houses”

Cameron notes that he became involved in the business at a young age.

“I was always with my parents, selecting materials and going to job
sites. | found it so fascinating that my father was building these homes
from nothing,” he recalls. “When | was old enough t 0 pick up tools, |
wanted to work on the job sites and learn the trade s firsthand. So | not
only learned design but physically worked with all the trades, learning
them individually over many years. I'm very capable of doing it all my-
self and very knowledgeable on how things get put t ogether. That isn't
always the case with a builder, so it's a huge bene fit. It results in better
communication and direction with all the trades, bu t also impacts how
the project comes together within all the details a t hand.”

Cameron’s flair for design has rubbed off on Amanda in their shared

life together as they collectively expand the brand

“We've been together 10 years and he’s certainly ta ught me a lot,” she
says. “With Cameron’s experience, being in this ind ustry and business
for so long, he has built some really great relatio nships with various
suppliers and reps, and together everything works s wimmingly.”
Amanda also brings a wealth of talents to the tande m, having a vast

range of skills.

“Before starting a family with Cameron and ultimate ly making the de-
cision to join T. Jones,” she says, “my career invo Ived sales, marketing
and media relations. Ultimately, at the end of the day my passion is
people.”

Amanda adds: “Cameron and | have different talents and that's what
makes it so exciting for me. I'm learning all the t ime, but still keeping
my passion alive, integrating it with Cameron’s pas sion. There is a cer-
tain magic to create something together that makes our clients happy.”
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It's like visual music. and Working in concert with Sublime Interior Design, th is T. Jones Group project is the embodi-

when you hit that magic ment of a true collaborative effort.
note of harmony—you “Great design is something you feel,” says Geéle So roka, principal and senior interior de-
just know. signer of Sublime Interior Design Ltd. “It's like v isual music, and when you hit that magic

note of harmony—you just know.”
T10>A>eeM Ut ED Y
El7.@+.SsMOR @&
1/-E-
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Soroka has over two decades of experience in the des ign indus-
try, plus a background in business fundamentals, th e psychology
of sales and marketing, and dedicated customer serv ice. Having
received numerous accolades from entities such as t he Ovation
Awards, Georgie Awards and International Property A wards, the
acclaimed designer has also created set designs for a range of
celebrities, including Sir Sidney Poitier and Maya Angelou.
Simply stated, the Sublime philosophy adheres to th e principle of
“form follows function.” Soroka maintains that desig n process is
always influenced from personal history. In her pro fessional cap-
acity, Soroka strives to incorporate both her own an d her client’s
ideals, and thus creating a setting that is awe-ins piring to all in-

volved on a personal level.

“My signature style is modern west coast with an ele gant trad-

itional twist,” she says, adding, “I’'m not limited to one style and

have composed various styles for a variety of project s and clients.
My inspiration is derived from culture, travel and quality of life to
create harmony and overall balance. | believe peopl e are a prod-
uct of their environment. My design philosophy is s imply stated in
my company’s name, Sublime—something truly divine, transcend-

ent and stately.”

All of this is clearly on display within Elements E state.
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Luxury homes of this distinction require top-calibr
ers, suppliers and trades people available. To that
all-stars, each happy to extol the virtues of being

e workmanship from the highest quality manufactur-
end, T. Jones Group aligns itself with a dream tea m of
part and parcel of such a prestigious operation.
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T. Jones Group aligns itself with a dream team oll-gtars, each happy to extol the
virtues of being part and parcel of such a prestigbus operation.

5 +POFT (SPVQ73,[*”:K) A2p <+° N § DKY2|, U

|5 8F).&i73Ue 7", 75

“Alka Pool is proud to be part of this amazing Elements Estate Pro-
ject team,” says the company’s president and CFO, Carla Sovernigo.
“This modern and elegant luxury pool with private spa is enhanced
by sleek glass tile, colourful LED lighting, and the relaxing sounds of
water from both the stunning water wall and sheer descent.”

Erica Critchley, business development manager of En suite Lang-
ley/EMCO, says, “We are so thankful to have had the opportunity

to supply the plumbing fixtures for T. Jones Group and to see how
amazing Elements Estate has turned out. T. Jones Group always has
such attention to detail, and in this home, it shines. Working with
Cameron and Amanda over the years has been such a pleasure.”

The home’s custom cabinetry and built-in work is se cond to none.

2 6 IN D U LG Es soutevaro
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“It's always a pleasure to work with the crew at T. Jones Group,” adds Josh Bieber,
director of Sage Cabinetry. “Cam pays great attenti on to detail and it shows through-
out the entire house.”

Chris Kuban, vice president of Kuban Electric state s, “We're proud to have been part
of the T. Jones Group team for the last 10 years— a period in which they have evolved
to become one of Vancouver’s more established premi er custom homebuilders,” says
Kuban. “In working with Cameron, one can immediatel y see that he provides personal
care and attention with all the homes he builds. He has a natural ability to envision
unforeseen key-design elements or opportunities tha t always add notable value to
every home he builds. The electrical work we perfor med on West 32nd represents a
culmination of the projects we have partnered toget her on.”
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The recurring feature of this stunning property is the high-end EE| Ot 2+° {£¥77w, [T +Du>p;*F) 5P

finishing at every turn. Polished marble at the ent rance truly sets ON*LZUe* jo+° = U S)2- -ge/+ 2E?, S+° VKii &
the tone of elegance awaiting inside. ?26 -J[ 7B0OJ?0U)#SJEHFXBUFS 5JMF BOE &VSP $BO
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“Bridgewater Tile and sister company Euro-Can Marbl e and Granite QELEZI7 YU SFO\ «*T 2 S LI+ « EE> -z
were responsible for all stone, porcelain tile and stone slab work, [7 O17E+° {+Us173C Y cc==A O b *
including the counter tops,” says Liz Vani. “There was extensive
use of large-format, thin porcelain panels througho ut, many book- KO9f 0 &06=x ™ _ C & r+°@E@OU "M>&b \Us =F)
matched. It’s truly a stunning home and a project w e are very %®e5 +POFT (SPVQ+&IK\7A- )5SBIM "QQM.J
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“Trail Appliances Builders Division believes in par tnerships and understanding the varying needs of de

velopers and homeowners,” says builder sales consul tant Kevin McNamee. “Through our working partner-
ship with T. Jones Group, we are proud to have prov ided the best appliance solutions suited to the cus
home, plus excellent advice, guaranteed specificati ons, great service and more.”

Among the special accoutrements is the custom elevat or that connects the three-storey structure.
“Western Elevator Ltd. is proud to have been selecte d as the supplier of a very high-quality residentia
vator for this magnificent home,” says Alan Bodnaru k, co-owner of Western Elevator. “Our reputation was
instrumental in being selected for this award-winni ng house.”

tom

| ele-

Cam pays great attention to

detail and it shows throughout

the entire house.
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Tyrone Brett of Canadian manufacturer Liquid System S
outfitted the vibrant bar area and adjoining walk-i n
wine fridge on the lower level.

“To reflect the high quality of the project, premiu m

best-in-class wine racks from Liquid Systems in Squ amish were chosen,”
he says. “Anodized gold was selected to complement the mirrored-like
background, the darker marble flooring and gold hig hlights in the bar
area. All Liquid Systems racks are unique and this valuable collection is
securely held in place by custom-length aluminum mo unting posts and
double-bottle holders, featuring silicon liners tha t limit the bottles from
slipping.”

Norwood Windows similarly praises its relationship with T. Jones Group

in outfitting Elements Estate.

“Dealing with T. Jones Group has always been about exceeding custom-
er expectations, offering new ideas and designs tha t push the building
envelope,” says Steve Thorn. “This house shows the forethought of the
builder’s ideas and how to achieve this from paper to reality. It shows

the quality of one of Vancouver’s finest builders.”
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“I worked with Cameron and the T. Jones
Group to provide the lighting for 1438 West
32nd Avenue,” adds Kendrianne Freeman,
general manager of Lighting Warehouse. “It
was great to work with someone who was
so knowledgeable and creative. I'm glad

| was able to help them choose pieces to
make this home one of a kind.”
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Similar to any luxury home, art plays a vital role in the aesthetic within
Elements Estate.

“I work with my clients closely to create custom ar t, informed by the space it
is commissioned for,” says artist Ronan Doyle. “I w ork from the ground up with
design concepts to create paintings that tie in and enhance overall design.”
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With such a vast outdoor space to work with, one ca n only imagine the infinite possibilities. West Coas t

Rock and Waterfall specializes in maximizing design potential and the creation of outdoor spaces.

“The first construction site | worked on was a larg e, custom home build with T. Jones Group in Shaugh-
nessy,” says Tyler Palmer. “We constructed a waterf all and stream in the backyard, creating a unique a nd
natural element to the outdoor space. | was in awe of the scale of the build and the extreme attention

to detail by Trevor and Cameron Jones. When | start ed West Coast Rock and Waterfall in 2007, my first
contract was with them. | always looked forward to their projects as they allowed me to be creative an d
innovative, and encouraged me to design outside of the box.”

He adds: “For Elements Estate, Cameron told me he w anted to do something really special. When | saw

the site plans, | immediately asked if | could chan ge the layout of the stairs and waterfalls, so as t o take
advantage of viewing the water feature from the poo | room and expansive entertaining space. We also
configured the stair entry to make moving between t he multiple outdoor living areas flow better. An-

other stand-out is the underwater fire feature. | h aven't seen this on any other project and we were d riv-

en to make this happen knowing it would be unique.”

In 2019, Palmer became a full-time member at T. Jon es Group as Director of Operations. “Cameron,
Amanda and | share the same vision,” he says, addin g, “I look forward to bringing future projects to f rui-
tion, while continuing to set the bar higher.”
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To say this house is spectacular is an understateme nt. From the main floor kitchen area and
great room, you step into a lush, privately landsca ped outdoor area—something akin to entering
a veritable oasis.

Here, we see four impressive water features and mult iple fire features—including two that ig-
nite underwater—alongside multi-zoned lounge areas and built-in hot tub. All this serenity lies
amid a cleverly concealed garden sound system with two in-ground buried sub-woofers. Sound
throughout Elements Estate is of the highest calibr e and clarity, complete with separate zone
access, and all digitally-controlled and powered by Crestron, a fully-integrated automation
smart-home system, which gives the user control of every aspect of the property via a single
network that can be accessed remotely from anywhere in the world.

“The interior has 48 speakers which include four in- wall sub-woofers, while the exterior has 12
outdoor speakers and the Infinity Edge eight-person hot tub has four additional speakers with
two built-in subs,” says Cameron. “The garden has t wo sets of speakers and in-ground subs, one
set by the fireplace and another by the firepit dec k, which is located behind the hot tub.”

The exterior sound specifications were intended for high-quality sound, which can be enjoyed at
a lower volume, respecting the neighbours while ent ertaining.

This is all augmented by the abundance of smart-home technology, including extremely high-tech
security features and cameras, which control everything from climate settings to water elements,



To say this house is spectacular is an
understatement.
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pool and hot tubs, blinds, and all music and entertainment features contained within the
property.

With such a stellar exterior sound system, you can be sure that the features are equally

complemented throughout the interior of the home.

“The media room has a 15-speaker Atmos surround-sou nd with four subs, and is fully

sound-proofed with padded fabric walls and an 8K pr ojector.”

Developed in 2012, the Atmos system expands on the current 5.1 and 7.1 surround-sound

setups and channels coming from overhead, with each speaker having its own feed. This
custom media room far surpasses the standard Atmos packages, resulting in an incred-

ible movie experience.

“This media room has plenty of power,” adds Cameron. “The heightened experience is
even better with the bass-shaking seating all complete with custom blue lighting, and all
zones controlled throughout with the Crestron system and smart phones.”

As is the case with all projects developed by the T . Jones Group, smart technology is a

key component.

“Technology and efficiency are two very important features in current building practices.
Excelling in efficiency and surpassing the ever-adapting building codes with the City of
Vancouver is a priority for us, so we're trying to stay a step ahead of everybody else.”
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With such a sweeping range of spectacular elegance
ment as a favourite part of Elements Estate.

Amanda, however, ventures a guess. “There is an ups
and-hers closets, which are T. Jones trademarks,” s
the harmonization of all levels really comes togeth
yet with a luxurious feel.”

As high-quality builder will concede, they constant
and every time out, never relying on past accomplis

As Cameron explains, “I've had people come into our
‘You can’t.” You need to modify the design and make
mind to stay ahead of the trends. Each house is tre

“New ideas, being creative and innovative is what d
you need to be ahead of competitors. | think there
get very positive comments, so we try to integrate
always says, each house is a learning process and yo
choose. Over the years a lot of things have evolved

Ot 2 02L

and high-tech features, it's virtually impossible t o isolate one single ele-

tairs his-and-hers en suite washroom with adjoinin g shower, and his-

he says. “Features like this make our projects stand out. It's so special and

er with an unexpected surprise in every room. It's a very comfortable home,

ly swing for the fences in design, envisioning truly unique creations each

hments and constantly raising the bar for excellenc e.

homes before and say that they want to do exactly ‘this,” and | just say,

it your own, keeping the technical advancements an d innovations in

ated like an original piece of art, which can never be duplicated.”

rives you and makes it enjoyable. It constantly flo ws and changes and

are definitely some elements and designs that we've done that work and
them into some of our projects, for sure,” says Ama nda. “But as Cameron
u learn what works and what doesn’t work and take w ith you what you

and some things have stayed.”
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As for the history of
building luxury homes,
T. Jones Group has a firm
grip on exquisite designs
in the West Side.
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As for the history of building luxury homes, T. Jones Group has a firm grip on exquisite de-
signs in the West Side. Having been a driving force in luxury home construction for so many
decades, the T. Jones Group has amassed an impressive portfolio. And throughout the entire
homebuilding process, one thing is certain: Cameron Jones oversees every facet of the build.

“I'm not the type of builder that only sits behind a desk and lets the site superintendent run 2Y+° O 51Us ¢/y2[+° AAG2D 4 2 ceAs#

the job,” he says. “I'm very involved in every proj ect on a daily basis. For that reason, we g T 7{£&2YML, YU:5,T [-& &

choose not to take on too much work at once, so we can take the time to focus on the pro- +°Us$BNFSPO +POFTAIAD, » 7EZ/7+° &4
jects at hand with the quality and attention each d eserves. With all the details in mind, | just L7LZ 20U-)=9[EiiZ |Tx| LZ58
physically have to be there every day and help put it together, give direction to the trades [@¢)* ° gOi 2AIAG /7+° 806 rUs = G U

or help to answer little detail questions here and there. | like to physically be within the West FLSdA\i7307M1, +Us==9/

Side now and frankly we specialize in Shaughnessy, where we have built more homes than any 8NEA=XVE /TUSEEO ==v 4" & wMY
other builder. This makes us extremely well-suited for building in Vancouver’s most desirable +° “Us-ze (7M1, F)B)EE7 PBFO A
neighbourhoods; we know the building codes and what calibre of craftsmanship our clients K" 5/&\152\01 Us=0UF)/¢ \

desire.” >07 3: 21 {MxUs« /7 P t#An\

“| think that’s something that sets Cameron ahead o f some of the other construction teams ,< '(3\?20Us==49g4IBVHIOFTTZU-T
around,” adds Amanda. “He really is there, truly on the job site, making sure that every- EE>Ue==&EL+°kw! "+ ¢ &O00 rF)>-

thing is done exactly as it's supposed to be. When you hire T. Jones you get Cameron.” FUsR@9\I, G .+°>-InLSd2? *
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Elements Estate has
been duly recognized
for numerous Ovation
Awards and has won

accolades on the

NWJ/ international stage.
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There is also a philanthropic side to the T. Jones Group. The

company’s Family Foundation provided building exper tise
at St. Francis University in Tanzania, creating Fau stina, a
four-storey structure housing over 340 female studen ts. T.
Jones donated the funds to make this residence a re ality and
a safe and secure environment for students, allowing them to

live on campus.

Back on West 32nd Avenue, the efforts have certainly paid
dividends as Elements Estate has been duly recogniz ed for
numerous Ovation Awards. It has also won accolades on the
international stage at the America’s Property Award s, which
honour architecture, development, design and real e state
worldwide.

In fact, as Elements Estate was declared the winner of the Five
Star Best Residential Property, Best Kitchen Design and Best
Residential Interior Design Private Residence at th e Canadian
level of the international property awards. The acc olades may
continue to roll in as Five Star winners are furthe r adjudicated
to decide which property goes forward to compete for best in
their region, in this case the Americas, including Canada, the
Caribbean, Central and South America and the US. Th atin turn
could lead to additional acclaim for the whole of th e Americas,

and then globally.

And if that should happen, Cameron says, “It would be an ab-
solute honour and pivotal point to be recognized in ternation-
ally. A true testament to what T. Jones has been cul tivating all

these years. A real milestone.”

2[ly+° O C&M*. T>« =f M1, 6A\2 JU'& MFNFOUT &TUBUF (AjFOWBUJPO "XBSET 7BODPVWFS )PNF
#VIJMEFST "TTPDJBUJPO "XBSETG6T7KC7 6(2A4°7 k\*N(zOu,jF T U

BUEE[,MI=xLe+°A~, .Us&MFNFOUT &TUBUF=x?En%z i+SAK2F,Y{++™ 'JWF 4UBS #FTU 3FTJ
EFOUJBM 1SPQFSUZ ,Y k?Y?4 #FTU ,JUDIFO %FTJHO _,V{+D*“?Y?4ie{+ #FTU 3FTJEFOUJBM *OUFSJPS %FTJHO
1SIJWBUF 3FTJEFODF Ou"M1+° SB;a KOOfEN, ‘2Endo"A| 1 1+S Ipl"E Y f4°"" 4°7 AK2FV 51Ue
$ EECU@O B)E°/Ko3, 52U« ABE 74°~ 07 ")/+° F@A@O

$BNFSPO +POFT="fU)8 EK® «+°2UsEE 3[(2 A 7TKC?* +°2.9U@© K"T EE/[5 +POFT (SPVQF 2,
, 5A5D+° :@UU-EE / [, 7,K ++°F@/7-Y2 *

IN DU LG Es soutevaro 3 9



SUBLIME
flow and fu Q°LRQ

A Q&A with interior designer Geéle Soroka

7 .CKOEB)U?Y?4Ez/7s 7 @&2¢ £ Sublime Interior Design is a multi-award-winning, Vancouver, BC design firm that specializes in luxury
+°eM+ EE[4VCMJINF *OUFSJP S résigentiatand multi-family interiors. The firm’s goal is to elevate each space into a balanced and harmonious
-UE A6# B+?Y?4W (FiIMF 4P SP L Bdésdgn by managing it—from concept to completion—with a keen eye for detail and efficiency. Form follows
EsUs¥e YI+2223,2Y?47 % function, and the design process garners influence from personal history: a design project should not only

meet the client’s needs for the space itself, but inspire all visitors on a personal level too.
APSPLBT?Y?4=x™ 5 F +°2;,0fU-8 P P P

Ni5r™E)2UsGa Z )2 aUs . " Ga These are the guiding principles of Geele Soroka, senior interior designer of Sublime Interior Design Ltd.,
U4A™-@, 61b9 +°2,0f ¥zZ™ which she created and founded in 2003. Her design philosophy is stated in the company name: Sublime. She
e#$)2 oKZU«#$*5UE D £?Y?4 4 ™U. - aims to incorporate both her ideal and the client’s ideal to create a space that is awe-inspiring to everyone
57abx?Y?4€/+°A6h@u$ *(z A on a personal level.
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Geele holds over 20 years of experience in the design industry, as well as a background in business
fundamentals, the psychology of sales, marketing and dedicated customer service. The company strives for
excellence in interior design, while being on schedule and on budget.

¥+°2Y24)2 1« ® ¢~ $+°9/JUe TV C
MJINF , E[2]47 ,Tb+° "UeT

7@LZ6{EL&,7 | 2+°/)
& GiEL &, S&0t 2+7, celebrities, been published in books, magazines and newspapers, and has been featured on TV and radio.
Ji T7[*OEVMHFL? 94PSPLB+°FO6?VU.

Geele is an NCIDQ certified interior designer (National Council for Interior Design Qualification). Her
accomplishments include numerous nominations and countless awards. She’s created set designs for
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Indulge asked Geéle a few questions:

Indulge: How would you describe your personal interior design
style?

Geele Soroka: My signature style is modern west coast
contemporary with an elegant traditional twist. However, |
am not limited to one style. | believe people are a product of
their environment and | help create designs that have beautiful
balance, harmony and flow.

I: What direction do you feel design is moving towards in a
general sense ?

GS: There are no longer any limits and we are not reflecting back
on a single era for just one style. It is now about mixing different
styles and having the ability to do that without criticism. The key
is to harmonize and balance the space.

I: What products could you not live without when designing?

GS: Feature focal points: light fixtures, custom art, paint and
wallpaper.

I: Name five key themes to consider when approaching design
in the future:

GS: 1. Who—understand the client and the feelings a nd emotions
desired within the space, and think about the aesth etically pleasing

perspective.

2. Concept—figure out any problems and parameters, such as
limited space and time, etc.

3. Space planning—examine function, flow and accessibility for
all, and consider how the users will enjoy the area. This is when to
examine scale and define use of the space.

4. Lighting—there are three key aspects to lighting. There is

general lighting for overall illumination, such as pathways; ambient

lighting that conducts mood of the space with different colours
and temperatures; and task lighting for something specific, such
as accent walls or under-cabinet areas for cooking.

5. Materials/application—fine-tune and adapt the en vironment for

the purpose and function, considering durability, a llergies, traction
and general response of the client. Here is where t he project starts
to develop its own essence of creation. This is whe re you have an

opportunity to play with colour, texture, and patte rns.

I: If you could offer one piece of advice when it comes to product
design, what would it be?

GS: Size and scale are everything; know your sizes but understand
the scale that works for the space/client and have fun!
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Offering superior service in tile installation in the Residential,
Commercial, Multi-Family and Hotel sectors since 1979

Natural Stone & Ceramic Waterproofing
Mosaic & Glass Exterior Walls & Floors
6mm & 12mm Porcelain Panels Slab Work

Floor Heating Systems

s BRIDGEWATER
= TILE LTD.

604-291-1219 | bridgewatertile.com
info@bridgewatertile.com
4016 1st Avenue, Burnaby, BC



«LUTRON

LUTRON.COM/PALLADIOMSHADES



;:::::5 LUTRON I KUBAN 604.431.5503

LUXURY.LUTRON.COM ELECTRIC kubanelectric.com

ELECTRICAL CONTRACTING SINCE 1956




1503 Columbia Street
North Vancouver, V7J 1A3

info@sagecabinetry.com
604-988-3504

SAGECABINETRY.COM



DELIVERING CUSTOM MILLWORK
AND FINE CABINETRY SINCE 2003






IMMERSE YOURSELF

alkapool.com | 604-320-2552






FINE ART

and Faux Finishing

Ronan Boyle Inc. is a decorative arts company out of Vancouver, BC, Canada.
We work internationally in both residential and commercial spaces.

Ronan Boyle was born in Derry, Northern Ireland
and came to Canada as a child in 1974.

Drawing, painting and sculpting since childhood, he is a self-taught artist.

Ronan Boyle Inc.
54 East 12 Avenue Vancouver, BC, Canada V5T 1N9
ronanboyle.com | Service in English and Chinese.



THERMADOR isntfor EVERYONE

Just people like you who love food.

It's no secret that Thermador, with its undeniable good looks and world class engineering is not for everyone.
It's reserved for those who cook like they love, with abandon and joy. People like you.
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Trail Appliances
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estern Elevator Ltd.

is a privately owned,

independent B.C.
company that supplies high
quality elevating products
from select manufacturers.
Established in March of 2000,
we have been supplying the
highest quality residential
elevators available, to the
best builders in British

Columbia for over 20 years.

We are one of British
Columbia’s most experienced
residential elevator
companies, and in terms

of staff size and business
volume, one of the largest.
Our showroom in Coquitlam
and our experienced sales
consultants, allow us to
educate the client on the
different types and models
of elevators available. By
thoroughly explaining the
features and benefits, our
client can make an educated
decision when selecting the
elevator that best suits their
needs.

Through the installation of
more than 1,000 residential
elevators across British
Columbia, we have gained the
experience and knowledge
necessary to supply and
install the highest quality
residential elevators.

We look forward to working
with you on your next project.
Please contact us at

(604) 777-3787 or
info@westernelevator.com,
should you want to discuss
any projects you are currently
working on, or to receive
product information and
literature.
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NEVER ORDINARY
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THE LIGHTING WAREHOUSE

DEFINING THE EPITOME OF LUXURIOUS LIVING

When it comes to having the latest trends, the selection at The Lighting
Warehouse can't be beat. Inside our spectacular 15,000 sq. ft. showroom,
you will nd 15,000 pieces of modern, contemporary, traditional and
transitional lighting, all beautifully showcased.

With over 100 manufactures on display, this family owned business carefully
selects each item. Our business was founded on the principles of quality,
service, value and design which is still evident today.

Our buyers attend all major North American Lighting markets to ensure that
we always have the latest styles, colours and trends. In today’s world, not
only is style important but also knowing how the different types of lighting
can affect your living space. From LED, Incandescent or halogen, the
selection is there to complement all living areas. Each staff member holds
an ALA certi cate in lighting to ensure that their customer gets exactly what
they need.

Our lighting specialists can help you every step of the way in choosing the
best piece that you envision for your space. Let The Lighting Warehouse
bring a touch of elegance into your home. With our selection, you will leave
happy and satis ed knowing that The Lighting Warehouse is the perfect
choice for your lighting needs.
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Western Canada’s Largest Lighting Selection. No One Even Comes Close.

12420 Bridgeport Road, Richmond, B.C. 604-270-3339 / Mon.-Sat.9-5:30, Sun 12-5
www.thelightingwarehouse.com




LIQUID SYSTEMS

MODULAR / DISPLAY / STORAGE

Leading in modern
wine rack solutions.

« Patented precision aluminum design
« Infinitely modular

- Available in 13 anodized colours

« Optional light pads

+ Anti-slip silicon inserts

« 100% manufactured in North America

Make a statement.
Make It yours.

Toll free: 1.855.333.6252
Email: info@lsracks.com
Squamish, BC, Canada
Isracks.com
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2020 McLaren GT

Story by Joe Leary

ith an MSRP northwards of $330,000, I'd be lying
if | said there was no trepidation on my part to
get behind the wheel of the 2020 McLaren GT
from McLaren Vancouver. I've been an accident-
free, duly-awarded, safe driver for over four decades, having
driven higher-end vehicles such as BMW and Cadillac within
that timeframe. Packing 612 horsepower and a top speed of
326 k/ph, the McLaren GT is pure power; it's born to run and
exists in a category by itself.

In fact, the origins of McLaren are that of a British racing
team—founded by New Zealander Bruce McLaren in Woking,
Surrey, England in 1963— which won the Belgian Grand

Prix five years later. After being in the F1 game, McLaren
today maintains the ultimate high-performance vehicle

brand, exclusively creating exotic sports cars and so-called
“supercars.”

To drive the 2020 McLaren GT is a whole different experience
altogether and the superlatives are numerous: extreme power,
ultra-high performance, sheer exhilaration and pure adrenaline
immediately come to mind. Boasting a 4.0 liter, this turbo-
charged mid-engine V-8, rear-wheel drive with 7-speed

transmission, weighs 1,530 kilograms and reaches 0-100k/ph in
just 3.2 seconds! The McLaren GT presents a new benchmark
in power, sophistication and style, in a sleek, high-performance,
ultra-dynamic vehicle. It's a driving machine and one is
immediately taken with the streamlined “dihedral” doors: an
entry portal that pushes out and spins upwards. This space-
age like, convenient ingress/egress access point indicates
something out of the ordinary awaits the driver. And it does

not disappoint!

Once I'm seated and sealed in, the interior cockpit appears well
laid out and extremely functional, with accessible push-button
driving modes, as well as well-appointed, on-dash operational

control, navigational guidance and command system.

But to drive the McLaren GT is an unmatched experience and
elevates this ride into a class by itself. My passenger for the test
drive was my colleague and fellow car aficionado Geoff Neale,
who summed it up by saying, “I've driven high-end vehicles
such as BMW, Audi and Porsche, but the McLaren GT is in a

league of its own.”
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PUTTING GREENS

COMPOSITE FENCING

ARTIFICIAL GRASS






MOE'S

h ome collection

MOESHOME.COM

1.800.990.MOES
f ¥ ® @moeshome
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spiration Furniture in Vancouver is today a premium retail location,

opened in August 2002 and is located in the 40,000 sq. ft. showroom
on West 6th Ave. The building features free covered p arking, 3 stories, 5
levels, is home to INspiration Furniture, a BoConce pt store, a KARE De-
sign store, Natuzzi Italia Gallery, Stressless Comfo rt Gallery, and a wide
selection of Cattelan Italia products, among others — all under one roof!
This House of INspiration is a leader in local home furnishing trends with unique aesthetics
that are stylish and contemporary. Their highly ski lled in-house interior designers are avail-
able to advise you in-store, or come to your home, listen to your needs, and visualize differ-
ent solutions to help you make your dream home come true.
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With an extensive range of vendors including luxury brands, Aston e*/TQJSBUJPOAE£A+CAOrl "TUPO .BSUJO

Martin Interiors, Tonino Lamborghini Casa and Smani a many items can *OUFSJPST 5POJOP -BNCPSHIJOJ $BTBUs 04NB
be customized with a huge selection of coverings an d finishes, while Z i'xUs?]FA£ FOCx /& tUs58 5 SF0|A N*LZ
many of their items are in-stock and ready for imme diate delivery. CEr 6Ue 57?] F)*AOU- /=Y BAO

A second INspiration Furniture and BoConcept store is located on United Boulevard in Coquitlam BC.
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ScAanbesicnNs

QUALITY HOME FURNISHINGS

Cosmopolitan and elegant,
the Ekornes® Oslo is one
of our most opulent sofas.
With the gently sloping
contours, plush detailing
and generous proportions
the Oslo is a stunning
example of Scandinavian
design.



CANADA'S LARGEST

RETAILER

STRESSLESS MAYFAIR SIGNATURE RECLINER

Coquitlam
1400 United Blvd
604.524.3444

Langley
20429 Langley By-Pass
604.530.8248

Richmond
12551 Bridgeport Rd
604.273.2971

Kelowna
1912 Spall Rd
250.860.7603

Nanaimo
1711 Bowen Rd
250.753.6361

Victoria
661 McCallum Rd
250.475.2233

JINLINYNd SNOISIANVIOS

NOD'SNOISIANVOS

FHNLININASNOISIANVOS



Our Story...So Far...

Established in British Columbia in 2012, Muse & Merchant is one of the leading unique furniture
companies with 5 stores in B.C. We pride ourselves on style, quality and price, constantly striving to
bring you the best in furniture and interiors. Whether it's locally made custom sofas, exquisite chairs, live
edge dining tables, beds, or cushions and throws, we want you to rely on us for service and quality and
FI GSROHIRX MR ]SYV TYVGLEWI

Over the years, Muse & Merchant has grown but our ethos remains the same. We take great pride and
passion from discovering timeless interiors that will lend lasting style to your home. From every
dining table to every chair and sofa, our team of passionate, talented individuals work hard to discover
and curate each item throughout our stores.

museandmerchant.com | Follow us @museandmerchant



COQUITLAM
1400 United Blvd
604.524.3443

LANGLEY
20429 Langley By-Pass
604.530.9458

KELOWNA
1912 Spall Rd 1711 Bowen Rd 661 McCallum Rd
250.860.7603

At Muse & Merchant, each year we
explore the four corners of the world to

bring you the best in quality furniture

and home decor accessories that are
truly unique and beautiful. We believe

a home is to be loved and lived in so it
WLSYPH VIUIGX ]SYV MRHMZ
being comfortable, welcoming and
designed for function and style.

Visit our stores or browse our website
and discover everything you need to
make your dream home a reality today.

NANAIMO VICTORIA

250.753.8900 250.474.3433






SEA ROCK DEVELOPMENTS®
HARMONIOUS APPROACH
TO ULTRA-LUXURY

HOME DESIGN IS

STRIKING A CHORD IN
WHITE ROCK—AND ABROAD

By Lisa Manfield \ Photos by Brian Giebelhaus Photography

s best to throw away the typical questions about specs and cost per
quare foot when you're speaking with Kaz Noori and Sharon Kaby
bout their philosophy on ultra-luxury home building.

For the developer and his design partner, the most important aspect
of the custom homes they build is the “wow” factor. And that is simply
unquantifiable.

Kaz, the founder and visionary behind Sea Rock Developments, along

with Sharon, have made a name for themselves in international circles

with their lavish one-of-a-kind homes in the White Rock and South Sur -
rey area. It's a region they feel is ripe with both opportunity and natural

beauty.

“We're all about the lifestyle here—the ocean and beaches, the parks
and wide-open spaces,” Sharon says. “That’s why we design and build
homes here; we fell in love with all it has to offer. We call it home.”

The scenic landscapes certainly add to the WOW factor. Kaz and
Sharon elevate them by integrating natural elements into their designs.
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FROM SHOWBIZ TO SHOWPIECES
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“WE’'RE ALL ABOUT THE LIFESTYLE HERE—THE
OCEAN AND BEACHES, THE PARKS AND WIDE-OPEN
SPACES. THAT'S WHY WE DESIGN AND BUILD HOMES
HERE; WE FELL IN LOVE WITH ALL IT HAS TO OFFER.

WE CALL IT HOME.”

INSPIRATION FROM ABROAD

Generating creative ideas that match their clients’ tastes and functional needs usually starts abroad.

“We will visit our clients in their homes,” Kaz says, adding that they also take their clients travelling with
them to get a sense of what inspires them.

Their favourite destinations for inspiration are Italy, France, Spain and New York, where timeless art
and culture can be found around every corner, and where structures are built to stand the test of time.

Their penchant for working with natural materials arises from their desire for both quality and longevity.
And carefully selected finishes are chosen for their ability to bring the outdoors inside. “We use a
variety of woods, metals and natural stone because they age beautifully,” Sharon says.

Despite their high-profile clientele, or perhaps because of it, Kaz and Sharon themselves keep a low
profile on their work, taking on only a few projects at a time, always through referrals.

Their relationships with their clients run deep, and the trust that results affords them the creative
freedom to design homes that are truly incomparable.

“Our clients will say ‘surprise us,” Kaz says, “so when you see their reaction to the final product, it's
very rewarding.”
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Photo by Brian Giebelhaus Photography
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ONE-OF-A-KIND
TAILOR-MADE



FOR THIS CURRENT PROJECT, THE DUO WILL
COLLABORATE WITH STEINWAY TO CREATE A
ONE-OF-A-KIND TAILOR-MADE PIANO THAT REFLECTS

THEIR CLIENT’S APPRECIATION FOR FINE MUSIC.

Photo Courtesy of Steinway & Sons New York

The At < Fine
Custom Home Building

SEA ROCK DEVELOPMENTS is a master custom home builder of luxury homes

establishing a tradition of excellence.

From concept to completion we are different in the quality, artistry, and innovation we bring to
every home. With top quality craftsmanship of our in-house team, access to latest technologies
and materials from around the world, and creative solutions we build not just homes but lifestyles.

Our commitment to the principles of quality, efficiency and integrity ensures that each home we
build is a reflection of the high standard of excellence associated with Sea Rock Developments.

%/.\ ROCK

SIGNATURE HOME

info@searock.ca
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THE LEGENDARY STEINWAY PIANO QUEEN:
RENAY ZHANG
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There is no one in Vancouver’s luxury piano field
who doesn’t know the legendary Renay Zhang. She’s
not a musician nor a music teacher (although, she
used to be); she is a piano sales consultant for To
Lee Music. Renay continues to win the outstanding
achievement award for best piano sales in the world
from Steinway & Sons, serving thousands of families
with her musical literacy and piano knowledge. Her
success comes from her firm belief in the brand,
which equals perfection, heritage and education.

She immigrated from Qingdao, Shandong prov
ince of China 13 years ago. Some people call her the
“Queen of Steinway” for her amazing achievement,
but she says, “I much prefer people recognize me as
a happy coach.” Before becoming a piano sales con
sultant, she was a host in a children’s television show,
a homemaker and a professional pop singer. All these
past experiences have enriched her people-skills and
her compassion, helping her guide customers in se
lecting the best instrument for their children’s piano
education. “Many of my customers became my best
friends and this is my biggest reward: it gives me
strength and joy in my career,” she says.
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At eight feet and 11 3/4 inches (274 cm) in length,

this majestic musical instrument—the pinnacle of
concert grands—is the overwhelming choice of the
world’s greatest pianists and those who demand the
highest level of musical expression. It is availabl e
as a STEINWAY SPIRIO | r, the world’s finest high-
resolution player recording piano.

#V

EEA9 SA+°H()JE z 7 DN Uex/]") 4°+°H()*i5 4° @
+M72UE*4T.iaeqIM ....DY M . OuF/Z" 4E"=x$@ {UE®
>)"<é’-41*3*002P? % O7 $@ {6HOM H()

This magnificent six-foot, 11-inch (211 cm) grand p iano is often
referred to by pianists as “the perfect piano.” It is a wonderfully
balanced and versatile instrument that does extreme ly well in
refined homes, teaching studios and mid-sized venue s; itis also

available as a STEINWAY SPIRIO | r.
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A rainbow of colour choices make
this special-collection piano an
exciting choice to express personality,
individuality and style.
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Vibrantly colourful red

accents breathe character
into a white grand piano.
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Silver metallic flakes give this elegant dark blue finish

a touch of sparkle, perfectly complemented by
nickel hardware and a silver plate.
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Red accents add
vibrancy and
excitement to an

ebony grand piano.
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Steinway & Sons has presented its latest
art-case piano, entitled “Pictures at an
Exhibition.” This stunning instrument,
based on the Model D grand, was
designed, painted, unveiled and played
by Steinway master artist Paul Wyse.
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In 1903, Steinway presented Theodore Roosevelt with
thanks to the American people. The piano was given
instrument became the first White House piano and w
now in the Smithsonian Institute.

a beautiful art-case grand as a
the serial number 100,000. This
as kept in the East Room. It is
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This particularly eye-catching piano was designed b
master glass sculptor Dale Chihuly. Featuring a lim
exterior, neon yellow and orange keys, the Model D
originally unveiled at the Salt Lake City Winter Ol
2002. The lid features a series of winter images ma
of bright colours that represent the Olympic spirit
glass piano desk and a translucent glass top—the fi
designed for a Steinway piano.
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The number 88 is considered magical because the glo rious sound of a grand piano
is generated by 88 keys. The Black Diamond special edition is limited to 88 B grand
pianos and additional 8 D concert grand pianos. In either D or B Black Diamond
you can experience the musical passion of world-cla ss pianist Lang Lang and the
striking design aesthetic of star designer Dakota J ackson.
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Known worldwide as “Mr. Piano,” Roger Williams was once proclaimed “The Pianist
to the Presidents,” having performed for nine comma nder-in-chiefs at the White
House. The Roger Williams Limited Edition Gold Pian o is the only piano series that
Steinway & Sons designed to honor a pianist. Willia ms was a “Steinway Artist” and
the first pianist honored with the “Steinway Lifeti me Achievement Award.”
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The William E. STEINWAY Limited Edition piano recap tures a grand era with
exquisite period detail and uncompromising style in ebony or East Indian
Rosewood. There are only 115 of these magnificent i nstruments, and each one
displays the late 1800s Steinway & Sons logo. Detai Is include a carved music desk,
featuring elegant scrollwork, and the Steinway lyre , as well as a representation of
the 12 coats of arms of the royal families around t he world who own a Steinway
piano.
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The Kravitz Grand is inspired by African themes fro m paintings,
sculptures and fabric design via the Paris arts sce ne of the 1920s.

Art deco styling is juxtaposed with African motifs in an eclectic one-
of-a-kind work of art. Fine materials and stunning attention to detail
hearken back to the glamour of this era. The Kravit z Grand features
hand-carved motifs on the rim, inner lid and music desk—requiring
over 200 hours of carving by Steinway artisans—as w ell as hand-
carved, block-style legs in a black-ebony finish. T he Steinway is
constructed of 15 layers of hard rock maple and rar e Macassar ebony,
personally selected by Lenny Kravitz for the exteri or.
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For the design of this piano, | wanted to
mix the classic European style with an
African motif. ey blend so beautifully
together.
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Cinematic
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n this commercially-driven marketing era, quality p

degree of standard against which they are measured.

is that standard in the world of high-end consumer

roducts have a high
Bang & Olufsen
electronics.

Founded in 1925 and headquartered in Struer, Denmark , Bang &

Olufsen began as the brainchild of engineering grad
and Svend Olufsen, who created a radio that worked
rent. This was a significant accomplishment of the
receivers in the early days—as primitive as they we
on batteries.

Fast-forward 95 years, and the Bang & Olufsen brand
world’s oldest electronics company, but it remains a
design and manufacture of audio products and televi
tury later.

As principals of B&O Vancouver, Simon Chang and Kev

elements in the Bang & Olufsen story in Canada, fir
with the brand with a goal of collaborating on proj

“I became aware of B&O through a collaboration effo

uates Peter Bang
on alternating cur-
era given that radio
re—functioned solely

is not only the
market leader in the
sions, almost a cen-

in Cheung are key
st making contact

ects.

rt, where | was looking

for a prestigious brand to integrate into a home en vironment,” says Chang.
“Having a background in working closely with develo pers and homebuild-
ers, it was clear that projects lacked premium audi oNvisual experiences that
incorporate flexibility as well as design into an a Il-in-one offering.”
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BANG & OLUFSEN VANCOUVER
AT 410 HOWE STREET

At the time, Bang & Olufsen’s rich history of home integration systems

was not well understood in the Vancouver market.

“Through this effort, it was obvious that the B&O b
connected with Vancouverites, despite having a sign

rand was not fully
ificant customer
base and awareness. That's when | made the decision to pursue the idea

of opening a mono-brand store to fill the void.”

Bang & Olufsen opened the doors to its flagship sto re at 410 Howe
Street in the heart of downtown Vancouver’s shoppin

2019.

g district in August,

The brand is largely divided into three categories of products.“On the

go” products are designed for people who are consta ntly on the move,

such as travellers and those who have more mobile | ifestyles.

“Flexible” products are designed for various living styles; for example,

this is where multi-room speakers come into play. T hese are items de-
signed to look aesthetically beautiful, like sculpt ures, and are intended to
be moved around in the home. This flexible lineup i s the most versatile
and tends to include products that many mainstream buyers migrate to-

wards.

The third category in the B&O lineup is known as “s taged products.”

These are generally much larger in size and demand strategically pos-

itioned placement within a space.
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BANG & OLUFSEN REMAINS A MARKET
LEADER IN THE DESIGN AND MANUFACTURER
OF AUDIO/VIDEO PRODUCTS
ALMOST A CENTURY LATER.
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The staged products include the items which allow p eople to truly experience the
higher-end high-fidelity harmonics of Bang & Olufse n. And while these specific
items may be on the top shelf of the consumer price point, B&O belies the myth
that high-end brands are largely unaffordable.

“Part of the misunderstanding of the brand was exac tly about its accessibility
when it comes to affordability,” says Chang. “Bang & Olufsen is definitely a high-
end brand with premium pricing, but it also offers a wide array of price points,
ranging from $350 voice-activated multipurpose Blue tooth speakers that are
designed for portability, to full 7.0 surround-soun d cinematic experiences, and

everything in between.”

The store itself offers a cinematic experience and patrons are urged to visit in
person.

The moments that customers enjoy with B&O products are often priceless and
the vision of the brand has always been to treat th ose moments with the highest
level of respect; thus, the mantra of “design, craf t, heritage and sound” is at the
core of all products. And when one weighs the value preposition of these nar-
ratives, it's often said that there is a high price to pay for the best—but never an

expensive one.
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What separates Bang & Olufsen from the pack are the unigue nature and experiences

offered by its products, with each designed for a sp ecific purpose, even when not in use.

“Our products are not only designed to work flawles sly when turned on, but they are

literally designed to be pleasing to look at,” Chan g says. “When you combine this with
technology, the harmonious combination is what trul y makes our products different. We
are probably one of a few consumer electronic brand s with the level of design customiz-
ation that we offer—so much so, that our customers are able to enjoy aesthetic combina-

tions unique to their taste.”

Bang & Olufsen remains at the top of its class as a global luxury brand—something that

is evidenced by its mobile sound systems, which are offered by a number of high-end

automobile manufacturers such as Lamborghini, Bentl ey, Aston Martin and AUDI.

Clearly, there have been significant changes in the world of technology throughout the

decades as each ensuing era attempts to refine the dynamics and conveyance of sound.

“It wasn’t too long ago that we listened to music t hrough digital devices we called MP3

players,” notes Chang. “Today, those digital signal s are seamlessly passed wirelessly
from one room to another via our wireless technology , opening up a whole new level of
listening experience. ‘Connected speakers’ allow fo r a multi-room experience, and the
technology provides a seamless listening experience from one part of the home to an-
other, without skipping a beat. This modular approa ch gives our customers flexibility in

incorporating sound and design into their homes.”
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Beyond great sound and design, B&O recognizes the i
memories and how they are indelibly imprinted into

“The beautiful experiences that people have when li
favourite movies . . . these moments are precious s
with the best equipment,” says Chang. “Savouring th

It is a remarkable achievement to mark nearly a cen
changes and advancements in a technology that was r
duction in 1925.

The world of audio/video in 2020-21 is vastly diffe
recorded history and chronological development of t
Bang and Svend Olufsen continues to serve as a true
while there is no shortage of competitors who today
Bang & Olufsen takes great pride in its newly launc

on the West Coast and has plans to expand. The brand
couver’s most prestigious developers in implementing

Bang & Olufsen has a full installation and technica

B&O has withstood the test and advancements of time and has

been duly recognized for its flawless style as the first audio
brand to become design-conscious while providing sta te-of-
the-art technology. In fact, Bang & Olufsen boasts an impres-
sive acknowledgement of its form and presentation. In 1978, the
Museum of Modern Art in New York City produced an e xhibit of
the entire B&O portfolio of the time, and many of t hese pieces
remain in MOMA's permanent design collection. It se rves as

a further testament to the brand, illustrating the r ole Bang &

Olufsen plays both as a global luxury audio/visual brand and as

a leader and innovator in the world of industrial d esign.

Brad Melnicky,

Service Technician

Beosound Shape Modular,
Wall Mounted Speaker System

mportance of the timelessness of
people’s conscience.

stening to music or watching their
egments of time that must be had
ese valuable experiences or cele-

brating life is why B&O has withstood the test of ti me.”

tury of adapting to myriad societal
elatively primitive upon its intro-

rent from whence it came, and the
he work undertaken by Peter
turning point in technology. And
dot the audio/visual landscape,
hed, dedicated mono-brand store
is working with many of Van-
the “Beohome” experience.

| team on staff, upholding the com-

pany’s highest standards of service.
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“LONG BEFORE SOME OF THE AUDIOMAKERS WENT
INTO MULTI-ROOM SITUATIONS, WE WERE DOING ALL OF
THIS WIRELESSLY, SINCE WE HAVE A VERY SPECIFIC TYPE OF
TECHNOLOGY. AND AS THE BRAND CELEBRATES 95 YEARS
OF HISTORY WITH A SPECIAL GOLD COLLECTION, WE LOOK
FORWARD TO GIVING VANCOUVERITES THESE AND MANY MORE
EXPERIENCES IN THE FUTURE.”
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Bang & Olufsen Vancouver Team
(left to right):

Yunho Kim, Director of Sales
Sofioene Arous, PM and Tech Opps
Kyle Mo, Sales Consultant
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People have long been impressed with the icon-
ic design of various products in the B&O lineup,
and true audiophiles are well aware of the time-
less innovations that the founders pioneered.
Among the exciting recent developments is the
brand’s Beoliving Intelligence, compatible with
Google Assistant and Amazon Alexa, allowing
home voice control. This marks decades of in-
novation in smart-home technology and is an-
other landmark in the B&O story.
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SINCLAIR CENTRE
UPSCALE SHOPPING IN THE HEART OF DOWNTOWN
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\Ju%f ?Qay Golf Burnaby, with its facilities nestled within the heart and
spectacular natural beauty of the Lower Mainland, offers many

‘ of the luxuries experienced within a private club setting.

Burnaby Mountain Golf Course & Driving Range in North Burnaby
This popular golf course boasts natural tree lined and gentle rolling terrain
offers blend of charm, character and serenity.

Riverway Golf Course & Driving Range in South Burnaby
One of the premier golf courses in the area. With imaginatively designed

links-style fairways, lined by sweeping mounds of wild fescue, this course % I £ Golf Burnaby
has an array of white tan bunkers and water hazards that are strategically ——

placed to make every shot exciting. golfburnaby.cé
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Sotheby’s

INTERNATIONAL REALTY

Canada

sothebysrealty.ca

Country Living,

Equestrian,
Farm & Ranch

Crafting Connections

I've built up incredible personal and professional
connections in my community over the past 18 years . My
trusted network of professional contacts such as Luxury
Home builders,cultivating a circle of Luxury Buyers,
Sellers, and Luxury Realtor Connections that assist me
in finding my most discerning clients properties that
fulfill specialized needs.

The Luxury Experience

I honor my clients by giving them a Concierge
Style Experience that ensures they get the best
representation, resources and a knowledge that their
interests were paramount to me.

354 198 St. Langley

Quality constructed home by Klassen Construction. This 6 bedroom, 5
bathroom home is the ultimate for entertaining friends and family. Main
floor master with decadent ensuite and dressing room. Beautiful vaulted
spaces. Chef’s quality kitchen with high end stainless appliances, and
huge island area culinary dream. Basement is an entertainer’s delight.
Beautiful millwork surrounds a pub style wet bar with beverage fridges,



A CONCIERGE STYLE EXPERIENCE

Luxury real estate is what | live for. There’s nothing |

enjoy more than discussing the merits of a beautiful
property, delving into the subtleties around location,

design and quality. | put this passion to work for my
clients every day, proudly introducing them to new

homes in Langley, South Surrey, White Rock and the
Greater Vancouver area.

Designer for life

Design also plays a big partin my life, and I've been lucky
enough to have some of my home designs featured in
prominent home magazines.. This has served me well in
my hobby: investing in older homes and breathing new

life into them.

$4,100,000

and a draft beer tap and fridge also. In the same area is a beautiful

games room/home theatre combination. A refrigerated wine room
graces this space also. A glass enclosed fitness room also. Saving the
best for last - the pool, and spa area are a dream. Covered outdoor
kitchen/sitting area with fireplace overlook the private pool and spa
areas. Spectacular!

Rachel Diesing

604.789.3156 | diesinggroup.com
rdiesing@sothebysrealty.ca
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ROLEX

THE SKY-DWELLER

The classic watch for global travellers, the Sky-Dweller, with
its revolutionary Saros annual calendar, blends technological sophistication
with ease of use, and continues Rolex’s heritage of innovation.

#Perpetual



